
 

 

 

SEO Guide for UK Startups and SMEs: Mastering Keywords and Customer 

Search Intent 
For startups and small businesses in the UK, having a great product or service is just the beginning. To succeed in 

today’s competitive online marketplace, you need to ensure that your customers can find you. This is where 

Search Engine Optimisation (SEO) comes in—and at its heart are keywords and customer search intent. 

Understanding how to align your content with what people are searching for is essential for driving traffic, 

attracting leads, and growing your business. 

In this guide, we’ll break down the key elements of SEO, focusing on keywords and search intent, and how startups 

and SMEs can leverage these tools to build a strong online presence. 

What Are Keywords? 

Keywords are the phrases or terms that potential customers type into search engines like Google when they’re 

looking for products, services, or information. For example, if someone is searching for “affordable marketing 

services for startups UK” they’re looking for businesses like ours. Using the right keywords in your website and 

marketing content helps connect you with people who need what you offer. 

Types of Keywords: 

• Short-Tail Keywords: These are broader search terms, like "business consulting." While they drive more traffic, 

they’re also more competitive. 

• Long-Tail Keywords: These are longer, more specific phrases like “affordable business coaching for startups UK.” 

They often have lower search volumes but higher conversion rates, as they target users who are ready to make a 

purchase. 

Understanding Customer Search Intent 

Search intent is the reason behind a user’s search query. Are they just looking for information, or are they ready to 

buy? By understanding this, you can craft content that matches what your audience needs at each stage of their 

journey. There are three key types of search intent: 

1. Informational Intent 

These users are seeking to learn more about a specific topic. They may not be ready to purchase yet, but they are 

researching. 

• Example: “How to create a business plan for UK startups.” 

Tip: Create educational content, like blogs or guides, to attract this audience. Use keywords such as “how to” or “tips 

for.” 

2. Transactional Intent 

These users are ready to take action, such as making a purchase or booking a service. 

• Example: “Buy handmade jewellery UK” or “book a business coach for SMEs.” 

Tip: Optimise your product and service pages with keywords that encourage conversions, such as “buy now,” “order,” 

or “get a quote.” 

 



3. Navigational Intent 

These searches are focused on finding a specific website or brand. The user knows exactly what they’re looking for. 

• Example: “PeoplePlus Enterprise business coaching.” 

Tip: Ensure that your brand’s name and offerings are easy to find through SEO-optimised pages, meta tags, and social 

media profiles. 

The Importance of Long-Tail Keywords 

While short-tail keywords can drive more traffic, long-tail keywords are essential for attracting high-intent customers. 

These keywords are typically more specific, which makes them less competitive and more likely to convert. 

For example: 

• Short-Tail: "Marketing services." 

• Long-Tail: "Affordable digital marketing services for startups UK." 

Long-tail keywords can significantly improve your website’s ranking because they match closely with what your 

audience is actively searching for. Tools like Google Keyword Planner, Ubersuggest, AnswerThePublic, and AlsoAsked 

are great for identifying relevant long-tail keywords. 

AlsoAsked is particularly useful because it shows you the common questions people are asking around your topic, 

giving you insight into what customers are curious about. This allows you to create content that directly answers 

those questions, improving your chances of appearing in Google’s featured snippets. 

How to Conduct Keyword Research 

Keyword research is the foundation of any successful SEO strategy. By understanding what your target audience is 

searching for, you can optimise your content to attract the right visitors. 

Here are a few tools you can use for keyword research: 

• Google Keyword Planner: Use this tool to find search volumes and keyword ideas that are relevant to your 

business. 

• Ubersuggest: Generates keyword suggestions and gives insights into your competitors’ SEO strategies. 

• AnswerThePublic: Helps identify common questions people ask around your business or industry. 

• AlsoAsked: This tool is a goldmine for understanding customer search intent. It reveals what people are 

asking on Google around your target keywords, so you can tailor content to meet these specific needs. 

Example: If you run a custom jewellery business, relevant long-tail keywords might include "handmade jewellery for 

weddings UK" or "unique silver jewellery gifts." 

Remember to also consider seasonal or event-specific keywords like "Christmas gift ideas for her UK" or "Valentine’s 

Day handmade jewellery." 

Where to Place Keywords for Maximum SEO Impact 

Once you’ve identified the right keywords, it’s essential to place them strategically across your website to improve 

your ranking on search engines. 

For Product-Based Businesses: 

• Product Titles: Use descriptive titles like “Luxury Handmade Silver Necklace.” 

• Product Descriptions: Include keywords naturally, highlighting features and benefits. E.g., “This 

sterling silver necklace is handcrafted to add elegance to any occasion.” 



• Meta Descriptions: These should include keywords to improve your click-through rate. E.g., “Shop 

our unique range of handmade silver jewellery - perfect for special occasions.” 

• Image Alt Text: Don’t forget to optimise your images by including keywords in the alt text. 

For Service-Based Businesses: 

• Service Pages: Use clear headings like "Affordable Business Coaching for UK Startups." 

• Case Studies and Testimonials: Highlight success stories and optimise them with keywords related to 

the services you provide. 

• Blog Posts: Share valuable insights and tips that relate to your business. E.g., “How to Develop a 

Small Business Marketing Plan.” 

Matching Keywords with Customer Search Intent 

To truly unlock the power of SEO, it’s crucial to match your keywords with the search intent of your potential 

customers. Here’s how you can do it: 

• Informational Intent: Create content that answers common questions or provides solutions to problems. For 

example, “How to improve cash flow for small businesses” could be a great blog post. 

• Transactional Intent: Use action-driven keywords like "order," "buy now," or "get a free quote." For example, 

"Buy custom jewellery for weddings UK." 

• Navigational Intent: Make sure your business name and services are prominently displayed across your 

website and social media, allowing customers to easily find you. 

Meta Descriptions and Why They Matter 

A meta description is the snippet of text that appears under your website’s link in search engine results. While it 

doesn’t directly impact rankings, it plays a significant role in getting users to click on your link. A good meta 

description should be enticing, keyword-rich, and include a call to action. 

A meta description is a short snippet of text (around 150-160 characters) that summarizes the content of a webpage. 

It appears in the search engine results beneath the page title and URL. 

While meta descriptions don’t directly affect search engine rankings, they play a crucial role in click-through rates 

(CTR). A well-written meta description can entice users to click on your link when they see it in the search results. 

Key Points for Effective Meta Descriptions: 

• Include Keywords: Use relevant keywords that match the search intent of your target audience. 

• Be Compelling: Write a description that clearly explains what the page offers, and include a call to action 

(e.g., “Shop now,” “Learn more”). 

• Keep It Short: Stay within 150-160 characters to ensure it displays fully in search results. 

• Unique for Each Page: Each page on your website should have a unique meta description that reflects the 

content of that specific page. 

Example for a Product: 

• “Discover luxury handmade candles perfect for gifts or home décor. Shop our eco-friendly range today and 

enjoy free UK delivery.” 

Example for a Service: 

• “Affordable small business consulting tailored to UK startups. Get expert advice and boost your business 

growth – book a free consultation now.” 



Actionable SEO Tips for Startups and SMEs 

1. Research Keywords: Use tools like Google Keyword Planner, AlsoAsked, or Ubersuggest to find relevant 

keywords for your business. 

2. Analyse Search Intent: Understand whether users are searching for information, making a purchase, or 

looking for a specific brand. 

3. Optimise Your Website: Place keywords in product titles, descriptions, meta tags, and blog content. 

4. Track Performance: Use Google Analytics to monitor which keywords drive traffic and convert leads. 

How PeoplePlus Enterprise Can Support You 

Navigating SEO can be challenging, but you don’t have to do it alone. At PeoplePlus Enterprise, we provide 

specialised support for small businesses and startups, helping you refine your SEO strategy and grow your online 

presence. Our expert Business Coaches are here to guide you through the complexities of SEO, keyword research, 

and customer search intent - ensuring that your business reaches the right audience. 

By aligning your keywords with customer search intent, you can attract the right audience, improve your website's 

visibility, and convert traffic into customers. Whether you’re offering services or products, an effective SEO strategy 

will help your business thrive in the competitive UK market. 

 


